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Disclaimer 

Á This document has been prepared by Banque Fédérative du Crédit Mutuel ("BFCM") solely for use in this presentation 

 

Á The ñGroupe CM11ò (ñCM11 Groupò or ñThe Groupò) represents  the Group members of the Caisse Fédérale de Crédit Mutuel and 

its subsidiaries consolidated data of the Caisses de Crédit Mutuel Centre Est Europe, Sud-Est, ile de France, Savoie-Mont Blanc, 

Midi-Atlantique, Loire-Atlantique & Centre-Ouest, Centre, Normandie, Dauphiné-Vivarais, Méditerranée and Anjou, and their 

common Caisse fédérale (CF de CM), and Banque Fédérative du Crédit Mutuel, its main subsidiaries (ACM, BECM, Euro 

Information, CIC, Targobank Germany, Cofidis, CIC Iberbanco, etc.) 

 

Á This document may contain a number of statements that are not historical facts, including statements about CM11 Group and 

BFCMôs beliefs and expectations. These statements may include forward-looking statements. Forward-looking statements are 

based on current plans, estimates and objectives, which are subject to uncertainty and may prove to be untrue. Therefore undue 

reliance should not be placed on any forward looking statement. 

 

Á Forward-looking statements are only  made as of the date of this presentation, and neither The Group nor BFCM undertakes any 

obligation to update publicly any of them in light of new information or future events. 

 

Á This presentation is not to be reproduced by any person other than its original recipient. CM11 Group and BFCM take no 

responsibility and assume no liability for the use of these materials by any such person. 

 

Á This presentation is not an offer to sell or the solicitation of an offer to purchase any securities and no part of it shall form the basis 

of or be relied upon in connection with any investment decision. 

 

Á H1 2015 financial data has not been audited, and has only undergone limited review. 
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Activity and results 

Asset portfolio : a moderate risk profile 

High level of capitalization 

Proven and solid liquidity 
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Preferred Bank of the French (11th time in a row) 

Baromètre Image Posternak-IFOP* (June 2015) 
 

#1 2015 Clients Relationship Banking awards 
Bearing Point TNS ï Sofres** (January 2015) 

Best results for major eurozone retail banks 
ECB and EBA resiliant tests (Core Tier one ratio 14% - adverse 

scenario) 

#1 French Bank among ç The Worldôs Best Developed 

Markets Banks 2015 » 
Global Finance (April 2015) 

French Bank of the Year (3rd time) and 36th safest bank 

in the world 
World Finance (September 2014) 

French Bank of the Year ï The Banker (December 2014) 

35th bank among the Top 1000 ï The Banker (July 2014) 

#2 « Banking and Insurance » Award 
Barom¯tre Argus de lôAssurance / Opinion Way (December 2014) 

« Gold Award » for the Best overalll 3 years 

performance  for all Funds ï Le Revenu (May 2014) 

« Gold Award » for the Best Bond Range of Products In 

Euro for 3 years ï Le Revenu (June 2014) 

Ratings and Awards 
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2013 J-Money Deal of the Year  - Jan. 2014 

2013 Nikkei Veritas Best Deal of the Year ï Dec. 2013 

BFCM : ¥ 108.1 Billion Samurai Bonds ï Oct. 2013 

Ratings of the French major banks without 
implicit government support Most Relevant Recent Awards 

*Source: Posternak-Ifop Barometer image ranking of major French companies, conducted on 27 and 
28 November 2014 on a representative national sample of 954 French aged 18 and more. 
**Source :Survey conducted by BearingPoint and TNS Sofres in November / December 2014 with 
customers / users of businesses / administrations, from a sample of 4000 persons. 
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Investor Presentation ς 
May 2015 
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One of the safest banks 
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AQR & Stress Tests confirm our sound business model 
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CET1 ratio evolution among the eurozone major banks* (Source EBA) 

(FY 2013 CET1 ratio) 

* : banks with no implicit government support 
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A Sound Business Model 
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Our factories are integrated into a unique IT system providing 

high quality products and services to our distribution networks 
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Lending 

Á Home loans 

Á Consumer loans : direct and POS financing 

Á Debit and credit cards 

Á Leasing and renting 

Á Factoring 

Á SME & Corporateé 

Financial Services 

Á Life insurance 

Á Current and saving accounts 

Á Brokerage 

Á Asset management 

Á Private banking 

Á Wealth managementé 

Electronic banking 

Á Acquiring activities 

Á State of the art Internet and mobile phone 

banking apps 

Á Distributing mobile phones 

Á NFC mobile payments 

Á Providing technical services to other 

banks and major corporationsé 

Protecting 

Á Non-life Insurance 

Å Automobile 

Å Property and casualty 

Å Health 

Å Personal protection 

Å Borrower 

Á Home automation devices and 

residential surveillance 

Á Crop protections 

Á Mutual health fundsé 
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Innovative products meeting the changing expectations of our customers 
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Innovative additional sales from our traditional product lines 

#1 Full 4G MVNO in France 

A value added distribution network 
with 4 063 branches 

1.4 million clients 

Mobile phones  (in France) : servicing and payments 

T

R

A

D

I

T

I

O

N

N

A

L

 

P

R

O

D

U

C

T

S

 

I

N

N

O

V

A

T

I

V

E

 

P

R

O

D

U

C

T

S

 



Investor Presentation ï November 2015 

20 million 
Meetings 

20 million 

Phone calls 

20 million 

Mails 

342 million 
ATM 

operations 

339 million 

Smartphone 
connections 

495 million 

Internet 
connections 

Our digital strategy ï FY 2014 
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Our account managers are the center of the relationship 

At the branches Anywhere 


